Wit}_:yn Terry
Weekly,

Learn the Difference Between Websites that Cost
You Money... and Websites that MAKE You Money!

How to Write a Product

Review
I\
1)
R

by: Lynn Terry
Self-Starters Weekly Tips

© Lynn Terry Self-Starters Weekly Tips — Feel Free to Pass This Report On As Is!


http://www.selfstartersweeklytips.com/134.html
http://www.selfstartersweeklytips.com/134.html

IMPORTANT

You Do NOT Have Rights to Edit, Resell, Copy or Claim
Ownership to this Report!

However...You DO Have the Right to Pass this Report Along
to Others Who Might Benefit from it!

Feel free to:

» Give it away as a freebie when someone signs up for you newsletter/ezine.
* Add it to your membership site (as long as you don’t charge for it)

e Useit as a bonus to your products.

» Share it with your blog readers.

ALL RIGHTS RESERVED: You do not have any rights to sell or profit from this
report. All content is to remain unedited and all links must stay in tact as they are. You
can not claim any type of ownership without express written permission from the creator
and only the creator, Lynn Terry. All rights to this report belong to the author only.

DISCLAIMER: All information contained within this report is strictly the views
represented by the author, at time of publication. Said author can and does reserve the
right to add to, change, alter or update the thoughts and opinions stated herein. Every
attempt has been made to accurately substantiate all information in said report.
However, the author, his partners, affiliates make no warranty to nor do they take
responsibility for any errors or exclusions that may be contained in within. The author
does not offer legal or financial advice and anything inside this report should not be
construed as such. It is recommended the reader contact the appropriate qualified
professional for advice in these and any other areas should it be needed. It is the
responsibility of the reader to know and adhere to any local (city, state, county, etc.) laws
regarding the conducting of business.

Find more actionable tips and advice at:
www.ClickNewz.com

Learn the Difference between Websites that Cost You Money
...and Websites that MAKE You Money!
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Product Reviews = Profits!

If you promote products as an affiliate, you're going
to love this report. I'm going to spill my secrets on
how to write a product review that makes sales.

Product reviews are responsible for the majority of
my affiliate sales and not just on the day that I write
a product review. They get ranked in the major
search engines and continue to make sales for years!

Here are some consumer survey stats* to whet your appetite:

> 83% of consumers say that product reviews influence their online
purchasing decisions.

» 70% of online shoppers actively seek out product reviews before
they buy.

» More than half of US online shoppers surveyed, read user reviews as
part of their product research.

» Nearly 9 of 10 US online buyers read reviews at least “some of the
time” before making a purchase.

Ready to learn how to write a product review that actually puts people
in the buying mood?

Great! Let's get started...

*Stats originally provided by Web Pro News, shared with me by Susanne of www.hillbillyhousewife.com
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The 7 Elements of a Product Review
There are 7 elements that go into a great product review:

« Image/Video

« Product Description
+ Buyer Description

+  Proof

+ Negatives

+ Call-to-Action

+  Keyword Phrase

Keep in mind that it’s the merchant’s job to sell the product. Your job as an
affiliate is to pre-sell the product. A good product review will assist the visitor
with their buying decision so that they buy the right product, and feel good about
doing it.

You may choose to frame your product review around the visitor’s needs or wants
or you may choose to frame it specifically around the product you are reviewing.
Either way, here is a description of each of the 7 elements you should include in
your review complete with examples from some of my own reviews.

1. Product Image/Video

Always include an image and/or video of the product or service that you are
reviewing. This helps your visitor visually connect your review with the product
or need that they are researching, and draws them into your content.

Livescribe Smartpen Unboxing
You can take a photo of the product -

#1-

yourself, use an image from the
merchant’s website, take a screenshot of
the website, or use a picture of you using
the product.

Depending on the product, you might also
include before & after pictures.

Video options include: screen casting for digital products — ordering/ using/
results, unboxing of physical products packages you received, or an explanation
of the product (talking head video).

Example Video 1 | Example Video 2 | Example Video 3
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2. Product Description

Describe the product in detail: size, number of pages, features, ordering process,
delivery/package details, benefits, expected results, your specific results.

People are wary of scams, and of the actual value of a product. They want to
know exactly what they’ll get if they order this product today.

Include your personal thoughts and personal experience about the product or the
decision to order the product. This helps your reader relate throughout the
review, as they are now in the position that you were when you purchased that
same product.

Example:

TS2 is completely new. For those of you that have the original Traffic
Secrets course on your bookshelf (here’s mine) - you’ll be getting a
completely different course when you order TS2. It’s not just an
updated or edited version, but contains brand new up-to-date
marketing strategies and ideas... Traffic Secrets 2.0 Review

3. Buyer Description

Who is this product for? Who is this product NOT for? No one product is a fit for
everyone (that’s why we have an entire wall of toothpaste to choose from at the
store!) so don’t frame it that way. Be sure to describe the ideal buyer in a way that
your reader can easily decide if this is the right product for them - or not.

The point of your product review is to make sure the right people buy the right
product.

Example:

If you are anxious to set up your first blog, but get frustrated with all
the technical stuff... this course is for you. If you already have a blog
and have no problem customizing it yourself, or learning the code on
your own... this course is not for you. Beginning Blogger Review

Tip: If there are two similar products, you might include an alternate
recommendation for people who need “xyz” instead...
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4. Proof

There are two types of proof to include in your product review:

o Proof that you actually reviewed the product.
o Proof that the product works.

People are skeptical of product reviews and believe that product review sites are
biased, and that reviews are based on payment or compensation. Your job is to
prove that you have the product yourself and have provided an unbiased review.

Proof can be achieved by using photos or video, by describing the product in
more detail than can be found on the merchant’s website, mentioning
unadvertised bonuses and by addressing the negatives (see next section).

Example:

I sat down tonight to submit my request for StomperNet’s special offer,
and I decided to turn on the video camera and let you watch over my
shoulder through the order process... StomperNet Review

People are also skeptical of results, so you should include proof on how the
product works if possible. This can include images, video or details about your
personal results with the product.

Example

It automatically loaded the project into the software so that I could
archive it, review it or upload it to the web. Here’s an example of an
illustration... Livescribe Smartpen Review

5. Negatives

Pointing out any negatives with the product itself, or with
the ordering process, will make your review objective - and
will dramatically increase the ‘believability’ of your product

- review. If you don’t mention an obvious negative, it will
increase skepticism.

g
/ Don’t be afraid to tell you readers the negatives! They are

probably already thinking it, so this is your opportunity to address those thoughts
and help them make an informed decision about making the purchase.

© Lynn Terry Self-Starters Weekly Tips — Feel Free to Pass This Report On As Is!



http://www.selfstartersweeklytips.com/134.html
http://www.clicknewz.com/1693/my-stompernet-order/
http://www.clicknewz.com/1835/livescribe-smartpen-review/

Example 1: The only real downside I've found to this gadget is that you have to
upload your work to the Livescribe website in order to share it. The flash replay

files are proprietary, meaning you can’t upload them to other spaces on the web

- such as YouTube or your own website. Livescribe Smartpen Review

I found a simple work-around as you can tell by the video above for my Livescribe
Smartpen Review.

When addressing the negatives, immediately follow that up with the solution - or
with the reason why the negative didn’t deter YOU from making the purchase.

Example 2: At this point, the only negative thing I can say about this camera is
that it doesn’t have a flat bottom like the original (non-HD) RCA Small Wonder.
No worries, I have a mini-tripod that I can use... Isonic Snapbox Review

6. Call-to-Action

Don’t forget this important element! Your call-to-action tells your reader exactly
what they should do next, and it needs to be very specific directions with a
smooth transition. For example:

» Ready? Click here for ordering instructions.

* Get Free Shipping by ordering through Amazon.com

* Click here to download XYZ.

* Click here to read more consumer reviews on Amazon.

* Get the best deal on ABC by ordering online at XYZ website.

Take a look at the landing page you’ll be sending visitors to from your product
review and frame your call-to-action in a way that encourages them to click
through - and lets them know exactly what to expect when they do.

7. Keyword Phrase

As always, every piece of content that you create on the internet should be
optimized for a specific keyword phrase - and reviews are no different. You may
be optimizing your review for the actual product, or you may frame your review
around a specific problem or need. Choose your keyword phrase so that you
attract the ideal reader. Here are some examples of two I've done:

e Starting a Home Business? Read this...
* Membernaire Review: Membership Site Help
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It’s often easier to rank for the product name + review. For example, my
Membernaire Review ranks #2 in Google for “membernaire review”. Simply use
the product name and add “Review” at the end.

I also (still) rank #1 on Google for “opportunity.com review” and “traffic secrets
2.0 review.” This is a great way to continue to make sales on a product, long after
the initial buzz or launch phase is over - particularly in the Internet Marketing
niche.

Bonus Goodies You Can Implement to Make More!
Bonus Tip #1:

If you share a lot of product reviews on your site or blog, make it a point to talk
about what NOT to buy. Don’t be afraid to write negative reviews now and then.
It’s important to prove that you are real, and that you can be objective. Your
readers will appreciate you for it, and trust your opinion more.

Bonus Tip #2:

Need more details for your product review? Go to Yahoo! Answers, or any forum
or discussion site/area, and post a query for feedback on your product. This is
especially helpful with physical products, such as a certain gas grill or home
appliance. At the end of your query include a note that you may use responses
anonymously in an upcoming report on the product, and that you’ll come back
and share the link to that report when it is available.

Learning how to write a product review that engages readers and makes sales is a
skill that will improve over time. Take this checklist and write a product review
for your site or blog today!

Best,

A
4 A
VR L
SelfStartersWeeklyTips.com
If you have any questions, feel free to leave a comment on my blog post all about

how to create an income producing product review here.

You can also join us on my Internet Marketing Forum for questions about
affiliate marketing, Internet marketing, or setting up your blog or website.
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